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• Public Relations → Primary
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PUBLIC  RELATIONS
• The business of  generating goodwill  toward an individual,   
cause, company, or product.

• Communication by a person or an organization with the purpose 
of creating a favorable public image; commonly referred to as PR.

• Any activities or events that help promote a favorable 
relationship  between a company and its customers and prospects.

• A variety of programs designed to promote and/or protect a 
company's image or its individual products.

• Public relations is about reputation – the result of what you do, 
what you say, and what others say about you.
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3 Things People Want
In building relationships, keep in mind 

that everyone wants …

 b l• to belong
• to be valued
• to be capable
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3 Things People Don’t Want
In keeping relationships, remember 

that no one likes …

• p i• surprises
• to feel unsafe
• to feel incapable(embarrassed)
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Building Public Relations
• The business of generating  goodwill toward an individual, cause, company, or product Organization with the 
purpose of creating a favorable public image;  commonly referred to as PR.
• Communication by a person or an organization with the purpose of creating a favorable public image; commonly 
referred to as PR.
• Any activities or events that help promote a favorable relationship between a company and its customers and 
prospects.
• A variety of programs designed to promote and/or protect a company’s image or its individual products.
• Public relations is about reputation – the result of what you do  what you say  and what others say about you• Public relations is about reputation – the result of what you do, what you say, and what others say about you.

• ask questions
• listen with your eyes
• time

“Nobody cares what you think until they know you care.”
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